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1908: 110 years ago, Mr 
Arthur J. ZIEGLER created 
the ZIEGLER company in 
Brussels, marking the 
beginning of a success 
story which has continued 
to this day.

At the time, the world had 
only just seen the 19th 
century come to a close. 
It had not yet experienced 
the tremendously accelerated 
pace of history of the 
centuries to come.

If Mr Arthur J. ZIEGLER were to be here today among us, it is safe to say that he might not 
recognise the world that has arisen after his time and the group we have become. 

In 110 years, the company has moved from a national level to a European and then a global 
level, with each transition driven by a steadfastly international calling.

This anniversary inspires feelings of gratitude for the past, of joy for the present and of 
confidence for the future.

We would like to see the group continue down this great route, all the while retaining its 
independent family character and cultivating its values:
 Entrepreneurship at every level of the company
 Capability to seize opportunities and quick implementation  
 Responsiveness to market developments
 Constantly in search of development 

On the following pages, we invite you to delve into the unique ventures of our family 
company. Join us on a journey to the past, the present and the future, highlighting the main 
stages of its development.

This brief historical overview is both stimulating and a reassuring affirmation of the 
company’s strength. The fact that it has existed for so long is a sign of a strong company 
that has been able to stand the test of time and which is moving resolutely towards 2058 to 
commemorate its 150th anniversary.

Enjoy your reading!

Editorial
Diane Govaerts 
and Alain Ziegler

On May 30 1875,
Arthur Joseph Ziegler

was born in Olten, Switzerland.

This was a few years after France’s surrender to the 
Prussians in Sedan, when railways had first appeared, 
electric lighting did not exist yet and the current means 
of communication were unimaginable.

The Hauenstein Railway tunnel along the line connecting 
Basel to Olten had been dug just recently.

Arthur Joseph Ziegler soon left his family’s home on 
Jurastrasse. Around 1897, after studying at Neuchâtel 
Business School and completing his military service 
in the cavalry in Zurich, Arthur Joseph ZIEGLER began 
his career in the shipping industry at SCHENKER & CO 
in Vienna, with his uncle Gottfried Schenker, who, like 
him, came from Switzerland and was the founder of his 
namesake company.

He then left to study abroad, first to Paris, and then 
Antwerp in order to expand his maritime knowledge.

After having been an advisor at SCHENKER & Co 
for several years and having inspected the offices in 
Mannheim, Nuremberg and Brussels one by one, he 
asked his uncle to take over the Brussels branch at the 
age of 32, which he did on 15 March 1908.

This is the birth of the Ziegler company in Brussels.

Arthur
     Joseph
Ziegler

ARTHUR JOSEPH ZIEGLER,
FOUNDER OF ZIEGLER IN 1908
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1908
Mr Arthur J. Ziegler founded the company in 
Brussels. Unlike most transport companies 
that traditionally shift from national to 
international, ZIEGLER has, from the outset, 
a decidedly international vocation.

Before 1914, ZIEGLER already maintains 
groupage services with Germany, Austria, 
Hungary and Iran and organises wine 
transport from Bordeaux and Burgundy. At 
the time, ZIEGLER is an agent for the Orient 
Express company for its groupage transport 
destined for the Balkans.

1919
Opening of a branch office in Antwerp to 
support the significant, conventional sea 
transport activities that have been developed. 
Creation of an office in Ghent for transporting 
raw materials such as cotton and sisal, for 
which ZIEGLER is one of the top forwarders. 
ZIEGLER is also recognised as the market 
leader for the import of wines and spirits 
from France.

1936
ZIEGLER carries out the sea transport of 
endives to New York using refrigerated ships 
and is an agent of the Compagnie Générale 
Transatlantique (commonly known as the 
“French Line”).

1946
Transfer of rail groupage onto the road, 
regular road transport with Switzerland 
and Czechoslovakia in particular. ZIEGLER 
launches its first air transport services and 
unveils its first sea groupage transport.

1958
ZIEGLER is named the official forwarder for 
the Brussels World’s Fair.

2011
ZIEGLER S.A. Belgium is the first agent in 
Europe to be certified as halal.

2012
New 5,000-m² warehouse in Casablanca. 
In the Republic of South Africa, Logisticor 
becomes ZIEGLER South Africa.

2013
Simba Logistics becomes ZIEGLER Logistics 
in China and Hong Kong.

2013-2015
Construction of new cross-dock facilities in 
Ghent with 20 loading docks spanning 5,500 m².

2015
ZIEGLER continues its development in South 
Africa through its stake in Inhouse Logistics, 
which has since been renamed Inhouse 
ZIEGLER Logistics.

U.K. : acquisition of Phoenix Freight 
International Ltd in London (Basildon).

AEO certification for all ZIEGLER FRANCE sites.

2016
Opening of a ZIEGLER Logistics office in 
Groblersbrug at the border between South 
Africa and Botswana.

2018
Acquisition of of Lorrford
Eurospan in London
(Basildon) U.K.

110 years of Ziegler.

1960
In the sixties, the group undergoes rapid 
expansion at a European level. This is when 
ZIEGLER develops a strategy of direct 
presence in the Benelux countries, France, 
the United Kingdom and Switzerland through 
internal and external growth. In 1960, 
ZIEGLER takes the majority stake in the 
company BLG of Switzerland. 

1978
Launch of an information technology service 
in Zaventem-Brucargo.

1980 
Continued acquisitions, coupled with the 
company’s know-how, permit it to assume its 
place as market leader in Belgium.

1986 
First expansion outside Europe with a site in 
Morocco. Today, ZIEGLER MOROCCO is one of 
the few multi-modal operators with its own 
warehouse in the port of Casablanca.

1990
A strong boost is given to logistical activities 
in order to offer clients a complete range of 
logistical services. ZIEGLER takes shippers 
to the new emerging markets: Central and 
Eastern Europe as well as the Indochinese 
region (Vietnam, Laos and Cambodia).

1994
In the IATA ranking, ZIEGLER is the number 
one air freight agent in Belgium. ZIEGLER 
Zaventem obtains the ISO 2002 certification. 
ZIEGLER Belgium is awarded the Oscar for 
Exportation by the Belgian Department of 
Foreign Trade in recognition for its efforts in 
the field of exportation.

1994
Strengthening of the French network.

1998
The “SPC-ZIEGLER-Rangel” joint collaboration 
is collectively named the official, exclusive 
forwarder for the Expo ‘98 in Lisbon, where 
ZIEGLER is one of the three main partners, 
chosen for its international competences.

2000 
ZIEGLER Belgium opens a new 6,000-m² 
warehouse in Aalst for the logistics of the 
“two-wheeler” sector.

2001
ZIEGLER boosts its national network in 
France, firstly through the acquisition of the 
companies Trans Service and Chatel, located 
in Normandy, as well as of the company STTM 
in Bordeaux, specialised in the logistics and 
transportation of wines, with a dedicated 
warehouse boasting capacity for 1.5 million 
bottles.

2002
Establishment in Ireland as a result of 
acquiring business assets and part of the 
staff of the company INTEL Ltd (Kilkenny), 
renamed ZIEGLER LOGISTICS Ltd.

2002-2003
ZIEGLER FRANCE launches ZIEGLER 
AEROSPACE, a specialised division of logistics 
serving the aviation industry. Establishment  
of offices in Germany exclusively for sea/air 
activities: Düsseldorf, Frankfurt, Hamburg, 
Bremen and Stuttgart.

2006
Launch of ZIEGLER Asian Division (Belgium), 
a specialist department for developing and 
supporting transport to the Far East.

2007
ZIEGLER Aalst wins the award for Logistics 
Project of the Year for its developments in the 
two-wheeler segment.

2008
100th anniversary of ZIEGLER S.A. Belgium.

2009
SPECIAL CHINA PROGRAMME. ZIEGLER 
offers comprehensive logistical services both 
for sea and air between Europe and China’s 
coastal and inland regions.

2010
After China, the ZIEGLER network spreads to 
Greece (ZIEGLER Hellas in Athens), to Poland 
(Sostrana Warsaw) and South Africa through 
Logisticor, based in Johannesburg, Durban 
and Beitbridge.

History
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SINCE THE BEGINNING OF LAST CENTURY, ZIEGLER HAS BEEN 
OPENING THE DOORS OF THE WORLD TO ITS CLIENTS

The power of Belgian ports, a real 
stimulus for the company

At the beginning of the 20th century, Belgium is the fifth-
strongest economic power in Europe. At the heart of the 
various European markets, the country’s location at the 
centre of what would later be called the “Blue Banana”, is, in 
fact, a true transit and distribution hub of Europe.

The young ZIEGLER company was established on Boulevard 
Baudouin in Brussels in 1908, near the river port of the 
Belgian capital, linked to the port of Antwerp by the first 
railway route in Belgium, the Brussels-Malines-Antwerp 
line, commissioned in 1835 and located adjacent to the Allée 
Verte.

Two major transport hubs dominate the country at the time: 
Antwerp for sea activity and Brussels for continental traffic. 
All the international railway lines converge in the capital. 
In Belgium, distribution is carried out by courier services 
either via railway or the regular barge service – the Beurts – 
connecting Antwerp and Brussels. 

At the end of the 19th century, a sharp increase in commercial 
trade clogged the inner port of Brussels and led to the 
construction of Tour & Taxis, which 
rapidly became essential. As of 1911, 
the whole of Brussels’ economic 
activities related to transport and the 
storage of goods centred around Tour 
& Taxis, which at the time was a the 
precursor of what would we would call 
a multi-modal platform today.

For the first time in history, the 
functions of customs, cargo storage 
and transport were all combined at the same site. ZIEGLER 
then relocated close to Tour & Taxis, on the street rue 
Dieudonné Lefèvre, where there were still fields, vacant land 
and a few sporadic buildings. The company’s headquarters 
are still located there to this day.

At the time, groupage shipping was 
mainly performed via railway, but road 
transport was already being used for 
certain perishable goods.

For the shipment of endives destined for 
New York, there was only one ship with 
refrigerated storage: the Normandie, 
owned by the Compagnie Générale 
Transatlantique.

Since the ship was departing from Le 
Havre, it was necessary to arrange for 
these fresh vegetables to be picked up 
and then transported there by road. 

The economic horizon darkened in 1933 with the rise of 
the Third Reich, as can be seen on a number of letters 
with stamps bearing the swastika. The Second World War 
paralysed ZIEGLER and in the aftermath of the conflict, 
everything had to be rebuilt.

In the meantime, a significant 
change occurred in the 
organisation of transport, as 
some railway networks were no 
longer usable.

Road transport began developing 
and ZIEGLER purchased its first 
GMC lorries from the US army.

Railway groupage activities were then transferred from 
the tracks to the road and the first regular services were 
created to Switzerland and Czechoslovakia. 

For domestic distribution within Belgium, ZIEGLER 
had few transport licences at its disposal. They were 
indispensable, but they were limited and subject to 
quotas. In the post-war period, the company then 
purchased many small local companies holding the 
famous “V” transport licences to strengthen its positions 
in Belgium. 

1945 saw the start of airfreight activities
and sea groupage activities.

Another activity of the ZIEGLER company was 
courier service from Brussels to Ghent – the 
Ghent site being the first establishment founded 
by ZIEGLER, at 144 Rue du Jambon and shown on 
this postcard from 1914.  Every day, horse-drawn 
carriages left Brussels and Ghent and the horse 
team would change halfway in Aalst.

Arthur Joseph Ziegler organised logistics ahead of his 
time. His company very quickly established itself among 
the top importers of wine and spirits from France. 

ZIEGLER imported tanks and barrels 
and carried out bottling, labelling and 
distribution.

Collected in Bordeaux and Beaune, 
where the company was based with 
a local business office, the wines 
were then shipped via railroad to the 
cross-border checkpoints of Jeumont/
Erquelinnes, where they were cleared 
by the customs agency Veuve Draguet.

As the duties and taxes were lower for barrels than bottles, 
ZIEGLER bottled the wines at its premises in Brussels and 
built storage cellars for the French and Belgian traders.

Even before the First World War, ZIEGLER offered 
groupage services to Germany, Austria, Hungary 
and Iran. Throughout this period, ZIEGLER was 
also the agent of the Orient Express Company 
for its groupage transport to the Balkans. 

At the end of the war in 1919, in order to bolster 
the resumption of sea trade and transport 
development, ZIEGLER opened its first branch 
office in the port of Antwerp. This was later 
followed by Liège, Arlon, Herbesthal and 
Malines.

The company’s positioning grew stronger between 
the two wars. In 1936, ZIEGLER became the agent 
of the Compagnie Générale Transatlantique (the 
“French Line”). In 1939, ZIEGLER had five branch 
offices in Belgium.

Belgian
roots
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ARTHUR JOSEPH 
ZIEGLER ORGANISED 

LOGISTICS AHEAD
OF HIS TIME



1958: 
The Catalyst
1958 is a major date in part because it coincides with 
ZIEGLER’s 50th anniversary, marking the occasion 
for the founder Mr Arthur Joseph Ziegler to host a 
dinner with his wife and two sons, Arthur Ed Ziegler 
and Robert Ziegler.

It was above all one of the most important years 
in ZIEGLER’s history owing to the Brussels World’s 
Fair, the first World’s Fair after the war. Named the 
official forwarder, the company enjoyed international 
visibility, with 42 million visitors.

Having quickly understood the potential impact of 
such an event for ZIEGLER, Arthur Ed Ziegler and 
Robert Ziegler, the founder’s sons, submitted an 
application to become the official forwarder of the 
exhibition.

This choice was no coincidence. ZIEGLER’s profile 
was undeniably the best-suited. Not only because 
the international orientation was in ZIEGLER’s DNA 
but also because the company was located in the 
port of Antwerp and close to Brussels airport, with 
multilingual teams. ZIEGLER’s equipment in terms 
of vehicles, lifting machinery and cranes was also a 
major advantage.

The company thus managed to rise to the challenge and 
handle the many consignments coming from all over world 
within a short period of time, with fragile exhibition material 
of all kinds that had to be set up in the pavilions of the 44 
participating countries.

Since the streets of the capital are not always suited to handle 
such oversized convoys, considerable mobilisation had to be 
arranged: escorts were organised, working day and night. 
They even went so far as to change the overhead lines of the 
famous trams in Brussels.

ZIEGLER took part in the assembly of the different pavilions. 
The company was entrusted with numerous exhibits, such 
as the Ioo Ton Turbina from the Czechoslovakian pavilion; 
spacecraft such as the Sputnik launched a few months earlier 
from the USSR’s pavilion, a stuffed elephant from the wildlife 
pavilion with a bush scene where various animals from the 
Congo seemingly came back to life.

The exhibits arrived from everywhere. Like the parts of the 
roof of the US pavilion, which were flown to the airport by a 
chartered Clipper Gladiator.

The Brussels World’s Fair also gave ZIEGLER the opportunity 
to develop event logistics for trade fairs and exhibitions. 
Since 1958, the department dedicated to this activity has been 
located at the foot of the Atomium and is involved in setting up 
fairs at Heysel throughout the year.
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A ZIEGLER SOUVENIR
AT THE BRUSSELS WORLD’S FAIR:
THIS NAME TAG ON THE COMPANY’S WORK 
UNIFORMS PROUDLY BEARS THE LOGO OF THE 
EVENT, THE ASYMMETRIC STAR DESIGNED BY 
LUCIEN DE ROECK.



Anecdotes

A few days before 17 April 1958, the day of the official opening of the Brussels World’s Fair 
by King Baudouin, panic erupted in the Soviet pavilion. A key piece seemed to be missing: 
the upper part of the giant statue of the founder of the USSR, Lenin.

One can imagine the tension that reigned during the Cold War between Khrushchev on 
one side and Eisenhower on the other. At Heysel, the star-spangled flag and the red flag 
face each other. The Soviets were crying foul, suggesting sabotage. Even if some imagined 
Brussels to be buzzing with spies, this was no secret plot. In fact, the missing part was 
simply still wrapped carefully in safe storage and, fortunately, was fetched and set up a day 
in advance, thanks to the efforts of all our teams. So there was a happy ending after all.

A neighbour found a copy of a document with a low-quality photograph in his archives 
which was captioned:

“Paul Hurley de Veaugues (Cher) informed us that the shot was taken at an old gentleman’s 
home who lived eight kilometres away from him and worked like an ‘apprentice’ on the 
lorry from 1951 to 1952.

Based on a pre-war Miesse chassis, equipped with a Büssing six-cylinder diesel engine, 
a Berliet GDM rear axle and a steering system taken from a Mack, it was operated by 
the ZIEGLER company, a Brussels-based forwarder that still exists today. At the time, 
it was used to transport wine barrels loaded at the wholesalers of the Paris region up 
to Belgium. The photograph was taken in 1947. We don’t know who fitted the vehicle 
body.”

At the 
beginning of last 

century, members 
of royalty headed to 

Spa for treatment 
and to meet with 

Leopold II. Among 
these noble visitors 

was the Persian 
Shah, who had taken 
the habit of shipping 

his purchases 
in Belgium 

from Brussels 
with ZIEGLER. 
His “shopping 

purchases” arrived 
safe and sound a 
month and a half 

later

An out-of-the-ordinary request. 

When Pope John Paul II made an official visit to 
Belgium in 1985, ZIEGLER was commissioned to 
organise the transport of 3 popemobiles and return 
them to the Vatican within an extremely short period 
of time.

In the middle of 1975, the businesses ventured down new paths. While accumulating 
petrodollars, Saudi Arabia became a great potential client. In 1975, Prince Albert, the 
future King of Belgium, spearheaded an economic mission there. During this mission, a 
contract for a total of 36 billion Belgian francs was signed by a group of developers for the 
construction of two hospitals/medical centres for the Saudi National Guard, one in Riyadh 
and the other in Jeddah. An opportunity thus presented itself for ZIEGLER to support 
these construction companies there. 

For one specific housing project, more than 4,500 containers were shipped and delivered 
to Tabuk and Khamis Mushait. In order to be able to supply the Khamis construction site 
from the port of Jizan, ZIEGLER had to set up its own transport system, composed of 
thirty lorries as well as several cranes, forklifts and mobile workshops fully fitted with 
spare parts. A team of thirty European drivers and mechanics set up a mobile camp in 
the desert. This is without counting the “turnkey project” specialists dispatched there. 
The images to the left show the Riyadh hospital and the Khamis Mushait housing project 
construction sites.

In the late 50s, ZIEGLER was already contributing its expertise in the aeronautical field 
well before the launch of ZIEGLER AEROSPACE in France in 2002, a division specialised in 
urgent logistics for the aviation, naval and space industries, by handling the exportation 
of helicopters maintained by Sabena.

Our trades yesterday and today

ROAD

SEA

AIR

LOGISTICS
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Seeking to conquer 
the European market

Network transparency

All internal or external growth operations have been 
undertaken by seizing opportunities, consistently 
targeting renowned regional companies, well 
established in their respective regions, into which 
ZIEGLER has managed to integrate its culture and 
international know-how, its DNA and its recipe for 
success.

Up until 2000, the ZIEGLER network counted over 50 
different brands throughout Europe. Only after being 
fully integrated into the network are they ready to 
bear the name ZIEGLER and are then renamed. This 
strategy is gradually being implemented across the 
board. 

The signal was first given in France. With 60 locally 
based agencies under different names, there were 
few organisations so intricately woven into the 
economic fabric of France. It seemed only natural 
to unite these forces which had been joined together 
in the same network for such a long time under a 
single name, in order to give clients and partners 
a clear message and transparent image. In the 
early 2000s, the sites and facilities of the ZIEGLER 
network were made yellow and green, the group’s 
characteristic colours.

GERMANY
In 1967, ZIEGLER GmbH was founded in Aachen and initially 
focused on land transport and logistics. In 2000, ZIEGLER 
invested in a new logistics platform in Eschweiler. With the 
overseas traffic boom, ZIEGLER established agencies dedicated 
exclusively to sea and air activities in Germany as early as 2002 
in Düsseldorf, Frankfurt, Hamburg, Bremen and Stuttgart.

THE NETHERLANDS
In late 1980, the transport company STEFFES KG in Viersen, 
Germany was liquidated while owning all the shares of 
STEFFES Holland in Rotterdam and Venlo. Arthur Ed ZIEGLER 
seized an opportunity: the group acquired the shares of the 
Dutch company STEFFES B.V. Rotterdam and the operation 
was then continued with the same staff under the name 
ZIEGLER NEDERLAND B.V.

GREECE
In 2010, ZIEGLER positioned itself on the Greek market 
through ZIEGLER HELLAS SA, whose head office and 
operational departments are based in Athens  connected to 
a 2,000-m2 warehouse in the Aspropirgos industrial zone.

LUXEMBOURG
In 1991, ZIEGLER created the ZIEGLER Luxembourg branch 
office, which extends the areas under the Belgian network’s 
influence. The Bertrange platform in the immediate outskirts 
of Luxembourg City distributes freight and, besides serving 
Belgium, also caters to the Netherlands, the Eastern France 
and the German region of Saarland, Switzerland and Italy, 
while in Arlon, ZIEGLER provides a complex of warehouses to 
its clients directly linked to the Luxembourg-based platform.

IRELAND
In 2002, ZIEGLER acquired the business assets and part 
of the staff of the company Intel Ltd, renaming it ZIEGLER 
LOGISTICS Ltd. Today, it is among the leaders in the local 
market in transport and logistics, with  branches in Dublin 
and Shannon and headquarters in Kilkenny. Originally 
specialised in wine transport, ZIEGLER LOGISTICS Ltd 
gradually expanded its range of services to include the wine 
& spirit sector and gradually broadened its focus to cover 
general transport.

POLAND
In 2009, ZIEGLER became established in Poland, at first under 
the name Sotrana, then under its true name.

FRANCE
The first two offices directly linked to the 
historic wine activities of the group were 
opened in Bordeaux and Beaune, starting in 
1946. This was followed by the takeover of the 
Draguet Customs Agency in Jeumont and then 
two more considerable acquisitions – that of 
Nuttin in 1969 followed by Moiroud in 1973. The 
Group then continued its expansion in France 
through the acquisition of several companies: 
Rivoire, Rochet-Bonnais, Drouin, Satra, Chatel, 
Trans Service, Transco and Cargo Lines. Today, 
France has a network of 60 agencies.

UNITED KINGDOM
The company’s first presence in the UK dates back to the 
years 1977-1978. A very important step was taken in 1989 with 
the acquisition of Anglo Overseas, founded in 1925, and then 
in 1992, with the takeover of the company Fairfreight. After 
decades of investment and intensive activities in the United 
Kingdom, the brands there were merged and restructured to 
ultimately become ZIEGLER UK Limited, founded in 2009.

It was in 1943 that Mr Arthur Ed Ziegler 
joined the ZIEGLER company and 
then devoted himself to relentlessly 
developing it. The signing of the Treaty 
of Rome in 1957 gave reason to Arthur 
Ed Ziegler and his brother, Robert 
Ziegler, to believe that something 
would happen in Europe and that the 
company should be prepared to deal 

with it. Benefiting from the positive impulse of the 
1958 World’s Fair, ZIEGLER gradually expanded its 
presence and pushed forward outside of Belgium in 
line with the establishment of the Europe Community.

Thus, the golden sixties and subsequent decades 
were characterised by a large number of acquisitions 
of companies abroad. For 74 years at the head of the 
group, Mr Arthur Ed Ziegler gave it a tremendous 
boost, infused it with the power of his imagination 
and, finally, made it the size it is today. The group 
convinces us of his undeniable qualities as its builder 
through numerous external growth operations and 
the targeted acquisition strategy that he initiated 
himself.

SWITZERLAND
In 1960, ZIEGLER was established in Switzerland, the 
Ziegler family’s home country, by taking over the company 
Basler Lagerhausgesellschaft (BLG), which maintained 
warehouses and was founded in Basel in 1878, while the 
first sea and air activities were being launched on the 
Swiss market under the aegis of Continentale Transport 
S.A., which would later be renamed ZIEGLER in 1993.

From the triborder country to Germany

On the Belgian border between Germany and the Netherlands  
ZIEGLER Belgium has multiplied its agencies, facilitating the 
rapid passage of goods. ZIEGLER is strategically placed in the 
“Dreiländereck” tripoint region. It maintains border offices 
in Hauset, Tujle, Herbesthal, Kessenich and 20,000 m² at the 
Montzen railfreight station. At the opening of the Antwerp-
Liège-Aachen-Cologne motorway, on 6 November 1964, 
ZIEGLER opened a new agency at the Eynatten-Lichtenbusch 
crossing point of the new motorway.
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ZIEGLER went on a global campaign of conquest 
well before the phenomenon of globalisation 
appeared. The group has always supported its 
clients abroad and opened the doors to the world 
to them by guiding their intercontinental flow of 
goods.

The choice of an international site allows the group 
to offer local support, with great responsiveness 
and flexibility of action, thus guaranteeing quality 
for its clients. 

Asia

In the late 1980s, Asia was growing in strength, oriented 
around Japan, which was in the midst of becoming the 
world’s technological leader. This economic surge drove 
other new industrialised countries in the Pacific region to 
successively take off, led by South Korea, Taiwan, Singapore 
and Hong Kong. After them, other tiger economies emerged, 
such as Malaysia, Thailand and Indonesia.

ZIEGLER has chosen to position itself in this region in 
order to support sea and air traffic, which requires good 
knowledge of the local context and the establishment of 
privileged relations with local agents. This is all in line 
with the business strategy pursued by Alain Ziegler, who is 
forging relationships around the world.

ZIEGLER has an original approach when it comes to guiding 
and assisting selected agents in the Far East, which involves 
integrating their representatives into teams in Europe. 

In late 1990, Alain ZIEGLER pushed the boundaries even 
further by taking the “royal road” of former Indochina: 
through Vietnam, but also Laos and Cambodia, which 
gradually ventured out of their isolation.

In the early years, Morocco was like Europe. The 
operations were treated like those in Europe, meaning 
mostly using road transport. The proportion of sea 
transport developed at a quick pace and by the 90s, 
ZIEGLER MOROCCO was already among the top 3 sea 
transport operators in Morocco. With the growth of the 
country and the exponential establishment of free zones, 
the means of transport used to ship to and from Morocco 
have evolved dramatically. 

Ro/ro thus appeared in order to satisfy the “just-in-time” 
client segment. Then road and air freight underwent very 
intense development in the 2000s. To support its growth, 
in 2012 ZIEGLER invested in a new bonded warehouse 
spanning 5,000 m², with the aim of being able to offer our 
clients the kind of full-scale logistics that is increasingly 
required in Morocco. Relying on the development of 
Northern Morocco as a place of entry/gateway to Africa 
but also as a hub of entry from all ro/ro flows, ZIEGLER 
opened a trade representation in Tangier in 2016. 

Ziegler has been present in Tunisia for more than 
25 years, when road and air freight were intensely 
developed during the 90’s.  It is therefore no coincidence 
that after an initial site at Rades,  ZIEGLER TUNISIA 
then set up shop at Tunis Carthage airport in order to 
develop air freight.

In 2010, the group set course for South Africa through 
Logisticor, with sites in Johannesburg, Durban and 
Beitbridge. In 2013, after being renamed ZIEGLER 
Logistics, the company opened an office in Cape Town. 
The group continued its development in the strongest 
African economy (1/4 of the continent’s GDP) by 
acquiring a stake in Inhouse Logistics, since renamed 
ZIEGLER Logistics.

Today, ZIEGLER LOGISTICS 
SOUTH AFRICA is present in all 
the major cities of the Republic 
of South Africa, with agencies 
in Johannesburg, Cape Town, 
Durban and Port Elizabeth as well 
as border offices in Beitbridge, 
Groblersbrug and Kopfontein.

ZIEGLER Logistics is one of the 
only multinational operators 
to have border offices offering 
regular land services with 
neighbouring countries such as 

Lesotho, Swaziland, Botswana, Namibia, Zimbabwe and 
Mozambique. ZIEGLER is now continuing to expand on 
this continent and investigating possible solutions in 
East Africa and the Middle East.

Seeking to conquer 
the world

China 

Sino-Belgian relations date 
back far. Already in the 
17th century, Ferdinand 
Verbiest, a Jesuit priest 
and famous astrologist, 
led the Beijing observatory. 
In the 19th century, the 
Belgian engineer Jean 
Jadot played an important 
role in building the railway 
line connecting Beijing to 
Hankow. Given such bonds 
between Belgium and 
China, ZIEGLER of course 
benefited from extensive 
experience in this country, 
as seen through the famous 
Belgian exhibition held in 
Beijing in spring of 1975. 
In the early 90s, the group 
participated in China’s 
economic rise by offering 
containerised services on 
what was to become the 
biggest market in the world.

In 2006, ZIEGLER entered the Forbidden City. The 
Chinese Government, through its Ministry of Foreign 
Affairs, had asked the Belgian authorities to exhibit 
a Belgian collector’s assortment of Ming furniture 
in the Forbidden City on the occasion of the 35th 
anniversary of Sino-Belgian diplomatic relations. 
ZIEGLER supported this cultural project by packaging 
and transporting the magnificent collection, which 
had previously been presented in the Guimet museum, 
under tight security.

The decisive step was 
taken in 2007 with 
ZIEGLER’s stake in 
the company Simba 
Logistics, based in Hong 
Kong. The company’s 
history dates back to 
Simba Logistics, created 
in 1999 as a subsidiary 
of Ben Line Agencies 
Ltd, which has connected 
Asia to Europe since 
1851. Simba became an 
independent company in 
2006 before joining the 
ZIEGLER group.

On 1 January 2013, 
at the end of the year 
of the dragon, Simba 
was renamed ZIEGLER 
Logistics (Hong Kong) Ltd 
and ZIEGLER Logistics 
(China) Ltd.

The group has been active in China and Hong Kong 
for more than 20 years. ZIEGLER’s Asian organisation 
operates under its own class A licence and, in addition 
to Hong Kong, ZIEGLER brings together strategically 
situated offices covering all of China: Shenzhen, Xiamen, 
Ningbo, Shanghai, Tianjin, Qingdao and Chongqing.

In 1994, in recognition of its dynamic nature and 
efforts in the field of exports, ZIEGLER Belgium 
received the Oscar for Exportation from the Belgian 
Department of Foreign Trade. The panel of judges 
at the time was swayed by 4 arguments: the 
exportation of ZIEGLER’s know-how, the group’s 
development, its penetration into new markets 
and its participation in missions organised by the 
Belgian Department of Foreign Trade. 

Indeed, ZIEGLER has taken part in numerous 
international fairs and accompanied Belgian 
exhibitors, such as the famous Belgian exhibition 
in Beijing in 1975, as well as those in Montreal, 
Osaka, Dakar and Tajoen. All these exhibitions were 
dealt with like true turnkey operations, developing 
an overall service concept from the collection 
and packaging of materials in Belgium, labelling, 
documenting, putting everything together at the 
location of the exhibition as well as setting up and 
unpacking it at the booth according to the organisers’ 
assembly plan.

THE MAGHREB AND AFRICA

In 1986, the group arrived in Casablanca, initially 
under the company name Draguet Morocco, 
before it later became ZIEGLER MOROCCO in 1996. 

Le magazine logistique
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...and
the digital
revolution

Progress
in logistics...
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In addition to transport, customers and partners require the route of goods to be traceable, with real-time 
information. 

ZIEGLER has chosen to develop its own internal IT system and today counts about a hundred computer 
scientists (developers, programmers, trainers, hotline staff, etc.) among its ranks.

Technological innovation has been firmly anchored in the group’s operations starting with vehicles, which 
are fully connected and equipped with iPads. ZIEGLER is developing and utilising its own tracking system: 
Zimob (ZIEGLER Management On Board). In addition to the geolocation of vehicles, this tool enables the 
provision of information to operators in real time, a guarantee of great responsiveness and above all, better 
information and full transparency.

This allows automatic planning of routes, with deliveries and pick-ups performed every day without 
consignment notes or paper. Zimob lowers production costs and boosts productivity by limiting human 
intervention by +/-10 %.

Thanks to the EasyTrack online systems for road transport and ZieglerTrack for overseas, customers can 
track the route in real time and immediately receive information on their goods.

When it comes to logistics, Webstock allows clients to keep track of stock levels and orders via an instant 
visual overview.
 
Whether it be the sea container weighing stations at the port of Antwerp, volumetric goods scanners, 
compliance with the SQAS standard, AEO status or the numerous other advancements, everything is being 
done to optimise freight flow and connect customers and suppliers with the same information chain.

No matter what their area of activity, management of the 
supply chain (3PL) is now a central challenge of companies 
attempting to optimise their costs.

The ZIEGLER Group has understood this and from the early 
90s onward, has embraced the strategy of developing a 
global range of services in the logistics field, by linking 
its renowned transport services with high-performance 
flow management solutions, from supply to final delivery. 

In order to ensure flow and productivity, ZIEGLER has 
3,240 employees spread across 15 countries and 120 
sites, combining technical and sector-based skills in all its 
trades, along the entire logistics chain, whether land, sea 
or air transport, storage or value-added services. 

The ZIEGLER Group has the means to achieve its ambitions: 
it offers its clients a total capacity of 930,000 m² in the main 
regions of Europe and 53 platforms specifically dedicated 
to logistics.



Since 2017, the family group is led in 
tandem by Alain Ziegler, President 
and Diane Govaerts, General Manager. 
Together, they put the company into the 
digital age and continue to adapt to the 
constant evolution of supply chains, 
while perpetuating the entrepreneurial 
and family values that have allowed it to 
develop since its creation.

Today, the ZIEGLER Group is one of 
the European leaders in the transport 
and logistics sector, a true multimodal 
operator covering the entire supply 
chain. Thanks to its multi-site layout, the 
Group is able to act with reactivity and 
flexibility, guaranteeing the quality of 
services for our customers.

Values

Entrepreneurship

The internal organisation and management policies of the Ziegler 
Group encourage autonomy of action and freedom to conduct 
business. An environment conducive to our employees’ creativity 
makes it possible to create new and innovative solutions regarding 
market developments.

Expertise

With its expertise, the Ziegler Group is doing its utmost to provide 
tailor-made solutions to its clients with optimal effectiveness.

Respect

The Ziegler Group likewise respects people, as the basis for the 
trust established with its staff, partners, suppliers and clients, and 
respects its commitments, which makes ZIEGLER a faithful and 
reliable partner.

The group 
today
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ROAD 
4,4 million shipments
5, 7 million tonnes
120 platforms

SEA
180 000 shipments 

210 000 TEUs
6 million m³ of LCL

LOGISTICS  
930 000 m2

of warehouses
53 platforms

AIR
100 000 shipments 
150 000 tonnes 
1.2 million packages

CUSTOMS 
212 000 import declarations
179 700 export declarations

€1,2
BILLION INVOICED

3 240
EMPLOYEES

120 SITES
IN 15 COUNTRIES

FAST MOVING
CONSUMER GOODS

AEROSPACEFAIRS & EXPOSCHEMICALS

WORLD PACK PROJECT CARGO

WINE & SPIRITS

SPORT & LEISURE

In light of the rapid development of e-commerce, the supply 
chain, ZIEGLER’s core business, is now more than ever an 
integral part of the client commitment.

Flows from supply sources, inventory management, order 
preparation, flexible delivery solutions, ease of returning 
or exchanging products and continuous tracking are all key 
factors in winning over customers’ loyalty in your online 
sales.

ZIEGLER’s e-supply chain thus enables you to rise to the 
challenge presented by e-commerce and cross-channel 
issues, especially in sectors such as textiles, cosmetics, 
household appliances and even high tech.

ZIEGLER: a visionary from day one

The Swiss “Cargo underground” concept aims to circulate 
cargo trains underground, hyperloop transport systems and 
self-driving vehicles... such a variety of projects abound which 
may appear utopian today but may very well become a reality 
tomorrow.

At ZIEGLER, we have always been open to new technologies 
and innovative concepts.

For each project, we seek the most appropriate and innovative 
solution. Our teams organise your logistics with all the 
more satisfaction because the processes are ecological and 
designed to reduce traffic. ZIEGLER thus also relies on river 
and railway transport and invests in sustainable development 
technologies.

As a multi-modal operator active down to a local level, it is 
also important to utilise railways and inland waterways. 
Railway connections (rail-road, combined transport modes, 
Silk Road) or transit via river barges are all environmentally 
friendly alternatives complementing our road transport offer.

Advantages: avoidance of driving bans and traffic jams, large-
volume deliveries in cities. With the added bonus of a reduced 
carbon footprint for our clients. By promoting these methods, 
ZIEGLER firmly reaffirms its commitment to sustainable 
development.

At the cutting edge of environmental protection, ZIEGLER 
provides green services and invests in sustainable 
development technologies (e.g. renewal of the fleet to meet 
the most environmentally friendly standards, installation 
of solar panels, reuse of water) and in many operational 
innovations (such as planning of more efficient transport, 
optimisation of return shipment, training in eco-friendly 
behaviour).

Specialities

Key figures 
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Excellence in Supply Chain


